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#A27 5 ¢ This course is designed to provide students with opportunities to
Course apply marketing strategies combined with English storytelling
Objectives techniques in real contexts. Through different in-class activities and
authentic projects, this course aims at
(1) introducing storytelling techniques to inspire, influence, and
persuade people
(2) improving their English oral proficiency such as structures,
pronunciation, fluency, etc.

#A4%~ % : The specific course objectives are
Outline of (1) to learn through successful examples of brand stories or product
Lectures stories
(2) to practice English oral reading, and reading fluency
(3) to learn important elements in successful stories and storytelling
techniques
(4) to design stories for products by combining English skills,
marketing strategies and storytelling techniques

Class activities will focus on achieving the objectives above.

N0 #Ie Lecture : 30%
Method of _ . )
Instruction & %33 Group discussion : 20%
% »|# 34 Case study : 20%
e tam Y Practical exercises : 30%
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Grading

Attendance 10 %

In-class Participation 15%

o Give examples

o Reflect on the reading

homework and quizzes 15%

o reading-aloud assignments and others
3 of these mini-projects 60%

o Storytelling in Marketing and Sales
o Telling a Personal Story

o Audio guide
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Notes

The class will be conducted in English. Students are expected to
participate actively and engage in discussion in English.




