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How to design a thesis topic that can leverage personal industrial
experiences and create the research originality, is one of the biggest
challenges eMBA students face. Based on the Management-Research
Question Hierarchy proposed by Cooper (2013) in Business Research
Methods book, this course guides students to go through the important
business research process: transform the real management dilemma to
management question, so as to form the research question. The question
investigation, measurement question and management decision will also
be discussed.
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