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Focusing on the UN SDGs 3.4 (mental health) and 4.3 (quality
vocational education), this course blends artistic healing with hands-
on marketing practice. Students engage in pastel-based workshops
guided by certified instructors and a specialist in subconscious
analysis, addressing themes like “Anxiety vs. Trust.” These sessions
encourage emotional expression and self-reflection through art. The
course adopts a “learning by doing” approach, enabling students to
apply marketing frameworks such as STP and 4P to real projects,
including concept planning, design execution, and digital publishing.
The final project is a personalized e-magazine, produced with
professional software and published online, serving as both a creative
expression and a career-ready portfolio. By merging art, psychology,
and marketing, the course cultivates professional competence, creative
thinking, and self-growth while reinforcing the university s mission
of social responsibility.
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