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Course Website

#A2 7 5 ¢ The lecture aims to provide important concepts and strategy intent of
Course brand management.
Objectives
HA2~ % : 1.An overview of important branding concepts
Outline of 2.Building up Customer-Based Brand equity (CBBE)
Lectures 3. Selecting the elements of brand identity

4.Designing the activities of marketing mix

5. Establishing the strategies of digital branding

6. Identifying the relationship between branding and CSR
B0 #E Lecture : 60%
Method of _ . .
Instruction % 23t Group discussion : 25%

% 3t Case study : 15%

Fe iy Practical exercises : 0%

#¥ Lecture © %
ELe Keller & Swaminathan/Strategic Brand Management be
Textbooks
4% p : NA
References

9 g

[t is a must to come in the first class

Notice

3§ 3 ;4 ¢ Please refer to the Syllabus on Moodle
Grading

s o N/A
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