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This master’ s course develops innovative marketing capabilities for
the leisure industry. Through case studies, expert seminars, and
curated readings, students analyze contemporary industry trends,
consumer behavior patterns, and implement innovative marketing
strategies to build competitive advantages in the leisure sector.
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AE¥FHE Eron o With a framework through case studies, lectures and
readings of the critical marketing problems and opportunities for some
of the most important companies within key sectors of the leisure
industry.
B To analyze and become familiar with marketing strategies and
techniques that cut across all the sectors of the leisure industry
including classic vehicles such as advertising, public relations,
direct marketing, promotion, social communities, internet websites and
search portals.
B To recognize the underlying strategy of motivating consumers to
spend their disposable income for enjoying and participating in the
leisure industry, and to understand the
connections between these various sectors in the utilization of
digital marketing strategies and tactics in the era of Al.
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