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"The course is designed with the core objective of cultivating brand
designers, focusing on the construction of a brand’ s core essence.
Using existing brands as case studies, students engage in field
research, data analysis, competitor research, keyword setting, and
mind mapping to develop strategies and establish brand positioning.

After defining the brand positioning, students proceed to create
visual identity designs. These are further complemented by the visual
identity development of events or performances derived from the
corporate brand, presenting a comprehensive design process that
encompasses both the brand and its associated event visual identities.

The final presentation will combine the works of three classes,
showcasing the overall teaching outcomes and fostering interaction and
exchange between teachers and students through the review process."
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