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HAEF g The main purpose of the course is to develop etudents’ abilities to:
Course - understand the branding process and strategies;
Objectives * plan and conduct research fpr marketlng’ana1y51s; , '
- understand clients, clients’ customers and employees points of
Views;
* reposition and create brand concepts, taglines and stories; .
- create brand identity, including a set of visual devices and design
guidelines;
- evaluate new brand.
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