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development of modern design, as a systematic engineering and
strategic development for business innovation, revolve around the core
elements of product development and innovation. In recent years, a
crucial focus in corporate products has been the "user experience,"
aiming to create products that align with user needs. This shift in
design seeks to generate captivating and effective products and user
experiences, altering traditional approaches to produce products that
resonate with users on a psychological level through the user
experience.
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