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This course aims to provide students the up-to-the-moment trends and
development within creative crowdfounding industries. And, this course
plays the role of a dialogue platform between designers and public
sectors. Through discovering the successful elements of crowd-founding
industries and formulating the group term projects, the students are
expected to develop the ability in integrating new ideas along with
management and operations required. This course allows the students to
enhance their literacy in design community and marketing strategy of
creative crowdfounding industries.
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