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必選修：選修/半學年

Required/Electve:Elective/Half Yr.

PrerequisitesCredits

Course Code

WA(TR-311)  WB(TR-311)  WC(TR-311)  

1.國際品牌與產品形象策略設計案分析與探討 2.品牌設計模型(strategic 
model)的認識與研究 3.分組習案操作與分享
"1. To discuss and analyze branding design, brand image, and product 
marketing strategies on an international scale.  
2. To understand and study the brand design framework (strategic 
model).
3. Group-based hands-on practice and sharing sessions."

1.國際品牌與產品形象策略設計案分析與探討 2.品牌設計模型(strategic 
model)的認識與研究 3.分組習案操作與分享

講授 Lecture：%

分組討論 Group discussion：%

案例研討 Case study：%

操做練習 Practical exercises：%

講授 Lecture：%

Spring 2026 NTUST Course Outline

2026/6/22

授課教師：廖軍豪

Instructor:LIAO, CHUN-HAO

課程名稱：產品品牌形象設計
策略

Course Title：Product Identity Design 
Strategy


