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Course Website

A2 7 5 ¢ Storytelling has become a vital tool in the workplace. It is now
Course considered as an essential skill among professionals. Cognizant of
Objectives ~ such demand, this course is directed towards producing strategic and
competent storytellers across management settings. The course provides
theoretical and practical frameworks that aim to instill an advanced
understanding of storytelling. It trains students in applying
storytelling techniques in management communication. It emphasizes on
the strategic use of storytelling in both leadership roles and in
various organizational contexts. Specifically, the course hopes to:
Acquaint students with advanced storytelling techniques;
Equip students with theoretical and practical frameworks of
storytelling in management communication;
« Cultivate a strong strategic mindset in the use of storytelling in
various organizational contexts;
Write stories that are strategically designed for specific
purposes; and
« Deliver impactful stories that move people.
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g 4 WA E 4 The course is divided in three parts: the
introduction of storytelling tools (1-4), application of storytelling
in management and organization settings (5-6), and strategic
storytelllng (7-8).

Elements of Storytelling

Speech Communication techniques in Storytelling

Emotional Management in Storytelling

Language of Persuasion in Storytelling

Storytelling in Management Communication

Storytelling across Organizational Cultures

Strategic Storytelling Management in Organizations

Strategic Storytelling as a Leadership Tool
Digital Storytelling

0. Idea Pitching
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Method of
Instruction

#H¥ Lecture : 30%

& k3t Group discussion - 10%

% blF 3t Case study - 0%

P Y Practical exercises : 60%
#HP Lecture © %
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Textbooks

Biesenbach, R. (2018). Unleash the power of storytelling: Win hearts,
change minds, get

results. Eastlawn Media.

Denning, S. (2011). The leader’ s guide to storytelling: Mastering the
art and discipline of

business narrative. Wiley.

Dicks, M. (2018). Storyworthy: Engage, each, persuade, and change your
life through the

power of storytelling. New World Library.

Goaz, 0.G. (2022). Effective storytelling: Step by step.

Kane, B. (2018). One million followers: How I built a massive social
following in 30 days.

BenBella Books.

Knaflic, C. N. (2023). Storytelling with you: Plan create, and deliver
a stellar presentation.

Wiley.
WKTrnoff, J & Lazarus, L. (2021). Everyday business storytelling.

1ley.

Norris, D. (2020). The storytelling code: 10 simple rules to shape and
tell a brilliant story.

Rockridge Press.
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Notice

Grading

Attendance and Participation 10%
Personal Storytelling 10%
Leadership Storytelling 15%
Crisis storytelling 15%

Digital Storytelling 20%
Idea Pitch 20%
Reflection Essay 10%
Total 100%




%3P The course i1s delivered in 100% English
Notes




