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#A2 7 5 ¢ This course aims to make students familiar with the English MICE
Course Industry, including Meetings, Incentives, Conferences and Exhibitions.
Objectives This course also helps students organize meetings, conferences and
product exhibitions.
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W1

Course Overview

Meetings, Incentives, Conventions, Events (MICE) Industry Guide:
Industry Overview

W2
MICE Fundamentals: Types and Formats

W3
MICE Fundamentals: Stakeholders and Structure

W4
Event Planning Workflow (MICE Operations)

W5
Global vs National MICE Industry
X Job Interview

W6
Core Professional Skills: Communication

W7
Core Professional Skills: On-Site English

W8

Midterm Exam: MICE Writing and Speaking
Email Writing & Event Brief

Mock Interview

W9
Field Trip I

W10
Guest Lecture: Fireside Chat with Gerald Johnson

Wil
Core Professional Skills: Proposal & Pitching
* Social Concern, Pain Point

W12
Core Professional Skills: Marketing & Promotion
X A Sense of Humor

W13

Job Markets of MICE in Taiwan (Roles & Companies)
X Business Model

X Resume

W14
Field Trip II

W15 Dec. 11
Final Exam: A Career Event

W16 Dec. 18
Group Interviews and Reflections

B N0 3P Lecture : 20%
Method of ) _ ) ]
Instruction & 343 Group discussion = 25%
% 3t Case study : 20%
e iy Practical exercises : 35%
#: Lecture © %
Eie This course does not require physical textbooks. Students will complete
Textbooks the assigned readings and view the designated materials posted on

Moodle, Google Classroom, or as specified by the instructor.




Students are encouraged to consult the following volume to deepen their
understanding of the MICE industry:
Sandra Moriarty, Nancy Mitchell, Charles Wood, William Wells. (2019).
_Advertising & IMC: Principles & Practice._.

The course policy and schedule are subject to change at the

instructor’ s discretion to better support students’ learning outcomes
and needs.
3540 1. Class Participation: 20 %
Grading 2. Assignments and Tasks : 20 %
3. Midterm Role-Play : 20 %
4. Final Organizing Pitch: 25 %
5. Self-reflections, Peer Reviews, and Group Interview 15 %
&3z 1. English will be used as the medium of instruction throughout the
Notes course.

2. Students are encouraged to bring their own devices to class, as they
will be required to upload in-class coursework online.

3. Active participation is strongly encouraged. Students will engage in
classroom activities individually, in pairs, and in groups.

4. Students will complete self-reflection tasks and evaluate their
peers’ oral performances as guided by the instructor and outlined in
the syllabus.




