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Course
Objectives

This course aims to provide students with hands-on experience by
providing opportunities for students to engage in interdisciplinary
thinking, develop creative skills, and to cultivate effective
presentation skills.
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Outline of
Lectures

The main purpose of the workshop is to gain an understanding of the
core knowledge and thinking in major industries, as well as the main
communication modes and forms of expression through diverse workshops.
For example:

—-Core knowledge and thinking in the technology industry (Workshop I)
-Main communication and forms of expression in the technology industry
(Workshop I1)

—-Core knowledge and thinking in the tourism industry (Workshop I11)
-Main communication and forms of expression in the tourism industry
(Workshop IV)

—-Core knowledge and thinking in the cultural and creative industries
(Workshop V)

-Main communication and forms of expression in the cultural and
creative industries (Workshop VI)

—Core knowledge and thinking in the finance industry (Workshop VII)
Main communication and forms of expression in the finance industry,
etc. (Workshop VIII)

In addition, through this workshop, students will be equipped with the
knowledge, skills, and experience to participate in English
presentation competitions both within and outside the campus.
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Method of
Instruction

#H¥ Lecture : 10%
& B3t Group discussion & 30%
% #7231 Case study : 30%

Y Practical exercises : 10%




#HI32 Lecture + %

Eiw Lewrick, Michael, Patrick Link, Larry Leifer. 2018. The Design Thinking
Textbooks Playbook: Mindful Digital Transformation of Teams, Products, Services,
Businesses and Ecosystems. NY: Wiley.
>+ % p Relevant handouts and materials will be distributed in class and
References  uploaded on Moodle.
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Notice
1. The sequence of the contents and evaluation criteria are subject to
change due to the cross-disciplinary nature of the course.
2. Late submission is NOT acceptable. It is only acceptable under
unexpected absences. You are responsible for submitting your
assignments on time even when you have an excused/expected absence
notice.
= 2 ;4 1 Process 40%
Grading -Mini Reflective Paper after Each Invited Talk 10%
You are required to submit a mini reflective paper after each invited
talk (three times in total). The purpose of this assignment is to help
you stay focused, actively engage with the speaker’ s ideas, and
connect the talk to your Design Thinking (DT) project and your own
learning.
Your reflection must address required questions. A format will be
provided on Moodle.
- Foundational Knowledge & Skills Quiz 10%
- Peer Evaluation 20%
Product 40%
-The Final Presentation (15%)
-DT (Design Thinking) Expert 25%
—-CP (Collaborating Professional) Expert 25%
—-Course Instructor 25%
~-Group/Peer evaluation 25%
-The Final Outcome of the Group Project (15%)
-The Final Reflection Paper 10%
Attendance and class participation 20%
-Bonus (SDGs contest, making it to the oral presentation, and being a
finalist)
#:x# P ¢ Students are required to have finished taking “Interdisciplinary
Notes Creative Design Thinking” prior to taking this course.




