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#A27 5 ¢ This course explores the role of creativity in marketing and how it

Course can be applied to develop meaningful and effective brand solutions.

Objectives Students will engage in creative thinking and idea development while
learning how creativity connects with marketing strategy, brand
positioning, and audience perception. Key theories and concepts
related to creativity will be introduced and discussed in relation to
real marketing practice. Instead of learning creative tools
separately, the course brings together psychological insight, visual
communication, cultural understanding, and strategic thinking as part
of an integrated creative process. Students will learn how to turn
1deas into clear brand concepts and practical marketing proposals.

#HA2 < % ¢ Week (Date) Topic

Outline of (23-Feb)Introduction & Creative Marketing Foundations
Lectures (2-Mar) Design and Creativity Management

(9-Mar) Psychology of Creativity & Visual Perception
(16-Mar) Color, Typography & Emotional Meaning

(23-Mar) National Holiday

(30-Mar) Icon, Symbol, and Brand Image

(6-Apr) National Holiday

(13-Apr) Individual Module Presentations and Reflection
(20-Apr) Design Thinking Method

10 (27-Apr) Brand Identity Systems

11 (4-May) Packaging & Merchandise

12 (11-May) Cultural Creative Design

13 (18-May) Group Consultation & Project Checkpoint

14 (25-May) Cultural Design Presentation

15 (1-Jun) Ideation Methods : Morphological Analysis, Attribute
Listing, and Osborn Checklist

16 (8-Jun) Group Project Presentation
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Instruction & %343 Group discussion : 20%
% 5|# 34 Case study : 0%
Fem Y Practical exercises : 30%
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Textbooks

%42 B -« Ambrose, G. (2015). Design thinking for visual communication.
References  Bloomsbury Publishing.

Beausoleil, A. M. (2022). Business design thinking and doing.
Springer International Publishing.
- Ebster, C. (2011). Store design and visual merchandising: Creating
store space that encourages buying. Business Expert Press.

Kaefer, F. (2021). Insider’ s guide to place branding. Springer
International Publishing.
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