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This course introduces the fundamentals of international business (IB)
& managerial strategies through case studies. Students will: (1)
Understand IB principles, including globalization, trade, & market
entry strategies; (2) Analyze globalization’ s impact on multinational
operations; (3) Evaluate ethics & CSR; (4)Compare entry strategies for
emerging & developed markets.

#A2~ % ¢ This course provides core knowledge & skills in IB, examining global

Outline of environments & strategies for successful business. Curriculum 1s

Lectures divided into three modules: (1) Foundations of IB which covers
globalization, political, legal differences, cross-cultural skills,
CSR, and sustainability. (2) Trade, policy & finance focuses on
international monetary system, capital markets, & risk management. (3)
IB strategies exploring organizational structures, SCM, global
marketing, business analytics, & HRM.
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Notice

% > ;8 1 Case Study Discussion: 20 points; Quiz: 10 points; Mid- Term Proposal:
Grading 35 points; End Term Presentation: 35 points

# 2P This course will be instructed in English. Students must be able read,

Notes write, and speak the content in English. Since this course is designed

to help students develop skills and knowledge necessary to succeed in a
global and diverse business environment, students who successfully
complete this course will demonstrate: 1.An understanding of the
diversity & impact of economic, legal, political, & social structures.
2.An ability to construct & deliver clear, concise, and convincing
communication.




