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Core Professional
Competencies WS EH L A5k (Comprehensive management knowledge)
Wi mRE T - MR EEAE J1(Oral communication skills); BEE
A EE J1(Written Communication Skills)
WErEgIsEEE J1(Innovation and Entrepreneurship)
B i B = S B = E {1 (Ethic & Social responsibility)
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Objectives F‘} T gt gD 2R AR R
JSIRRES ANk PR R The course design and arrangement primarily
focus on assisting students in the school of business management to
understand, learn, and practically experience the concepts, spirit,
and processes of design thinking. The course explores classic cases
and connects theoretical concepts to practical applications. It
systematically guides students in ideating, constructing, testing, and
implementing business ideas using design thinking.
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1.Based on the needs of business students, help them understand and
utilize the concepts and core principles of design thinking and its
applications in business management.

2. Provide practical experience in developing business concepts using
design thinking, preparing students for subsequent courses in
innovation management and entrepreneurship. Assist interested and
ambitious students in gradually completing high-quality innovation
projects and entrepreneurship business plans.

3. Encourage students in the field of business management to use design
thinking as a standard tool and platform with professionals from other
departments, enabling them to integrate their specialized knowledge
across disciplines. This approach helps students redefine their
posétions, interactive relationships, and values in their fields of
study
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e 8 0 4 s Group discussion : 30%
Method of
Instruction % #23¢ Case study : 10%
ey Practical exercises : 30%
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IDEO - Des1gn Thinking Tool Kit
Designer’ s Workbook for Design Thinking
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References The official list of course references will be provided on Moodle in
Week 3.
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Notice 1.We plan to 1nv1te industry experts to share their practical
experiences and suggestions.
2. Teaching assistants (TAs) will be available to provide support.
3. The course will utilize Moodle, Google Classroom, Mentimeter and
Zuvio as learning platforms.
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akii%ﬁ’fné’flf‘fé§33-l = Moodle, Google Classroom, Mentimeter and
Zuvio as learning platforms.
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The syllabus provided above is for course shopping reference only. The
official syllabus will be finalized after explanation and discussion
with enrolled students during the first week of class.
&3P ¢ 1. Students are expected to read reading material before class.
Notes 2. Active participation in class discussions and interactions 1s

required.

3. Teaching aids (Bricks) limitation and to facilitate in-depth
discussions and sharing among all group members, an ideal class size 1is
between 25 students.

4 4 All enrolled students are required to attend the Week 1 classes.
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