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Purpose:

This course equips students with in-depth knowledge and hands-on
skills in digital marketing strategies. By exploring current digital
marketing trends and integrating industry insights, our goal is to
prepare students as future-ready digital talent upon graduation.
Objectives:

1. Shape students’ understanding of the digital marketing ecosystenm,
and through diverse course modules, nurture a cross-disciplinary
perspective on brand strategy.

2. Through analysis of real-world industry case studies and company
visits, allow students to closely engage with and appreciate the
actTgl operational modes of digital marketing in the professional
world.

3. Emphasize and enhance students’ capabilities in the digital realm,
such as brand strategy, creative content, media planning, and
community management, laying a solid foundation for their future
career path.

4. Through group-based hands-on discussions and presentations,
strengthen students’ comprehensive skills in devising marketing plans
and team communication.
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Course Description

This course i1s structured around the core framework of Brand x
Consumer Insight x Creativity x Content x Media x Technology x AlI,
guiding students step by step to understand the complete digital
marketing ecosystem. Through case studies, group discussions,
workshops, company visits, and a final project, students will develop
the ability to create commercially viable marketing proposals and
build an integrated marketing mindset applicable to real-world
practice and future career development.
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