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This course is designed to cultivate students’ comprehensive
understanding of new media and social media marketing, while building
a solid foundation in data analysis skills. In the face of the rapidly
evolving landscape of social platforms and digital marketing,
businesses increasingly rely on data to make informed marketing
decisions and optimize their operations. Aimed primarily at
undergraduate students, this course combines theoretical instruction
with hands-on practice to help learners develop core competencies in
setting marketing objectives, planning social media strategies,
tracking performance, and interpreting data.

The curriculum covers the characteristics of new media, strategies for
managing social media communities, foundational concepts in data
analysis, and the use of digital tools. Through case studies and mini-
projects, students will learn how to observe user behavior through
data, and apply their insights to propose effective marketing
strategies. By the end of the course, students are expected to possess
entry-level planning and analytical skills applicable to real-world
marketing scenarios, laying a solid foundation for advanced study or
interdisciplinary applications in th
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16 #F %% This course focuses on the integration of new media and
social media marketing with essential data analysis concepts and
practical skills, aiming to equip students with dual competencies in
strategic planning and data interpretation. The curriculum is designed
to provide students with a comprehensive understanding of digital
marketing fundamentals, the operational logic and content strategies
of social platforms (e.g., Facebook, Instagram, YouTube, TikTok), KPI
design, and the application of commonly used data analysis tools such
as Google Analytics.

Weekly Topics

1. Course Introduction + Chapter 1: Understanding New Media and Social
Media Marketing Concepts

2. Chapter 2: From Traditional to Innovative — Unpacking Popular
Media and Social Platforms

3. Chapter 3: Consumer Behavior and Customer Personas in the Age of
New Media

4. Chapter 4: Building Communities (1): Defining Marketing Objectives
and Target Audiences

5. Chapter 5: Building Communities (2): Analyzing Competitors’
Marketing Strategies

6. Chapter 6: Building Communities (3): Choosing and Evaluating the
Right Platforms

7. Group Presentations

8. Midterm Exam

9. Chapter T7: Social Media Management (1): Content Ideation and Visual
Copywriting

10. Chapter 8: Social Media Management (2): Gamification Design and
Strategic Applications

11. Chapter 9: Winning with Google Analytics

éZ. Chapter 10: Audience Insight Power — Mastering the “Audience”
eport

13. Chapter 11: Actionable Insights — Advanced Use of the
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