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Part I: Valuation of Intangible Assets
1. Basic valuation concepts and valuation standards in general (Taiwan
Valuation Standards 1-12)
2. Valuation of specific IP on Patents and Copyrights
3. Case study
(1) Patent valuation in ITRI and Liteon Corp.
(2) Copyright and Audiovisual materials valuation in MUST and
National Palace Museum in Taiwan
Part II: IP Marketing
4. The methods and elements needed on IP Marketing
5. The provide platforms of IP Marketing Promotion
6. The issues of Contracts and Taxation for IP Marketing
7. Case study
(1) IP consulting center (IPCC) in SME Admin. MOEA in Taiwan
(2) The Platforms of Kickstarter and Indiegogo
(3) The IP management in RPX and Intellectual Ventures (IV)
Part III: IP Licensing and Transactions
8. The public Platforms of IP licensing and transactions
9. IP investment, new venture and M&A discussion.
10. Integrated business planning for IP
11. Case study
(1) The Platforms of IP transactions of Ocean Tomo, TWIM and TaiOne
Auction
(2) The business models of China Technology Exchange (CTEX) in
Beijing, Int’ 1 Copyright Exchange, and Guangzhou Enterprises M&A
Services.
(3)The relations of RD and IP operation in MTK and Huawei.
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