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The objective of the course is to improve students’ ethical decision-
making ability and sustainability awareness as future business
professionals. By the end of this course, participants shall be able
to: (1) Develop a general understanding of the strategic challenges
faced by different organizations in today s global environment; (2)
Identify the ethical issues and the sustainability implications in
business practices; (3) Develop an appreciation of the potential for
sustainability and social innovation through business activities.
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Lectures K K 2ak ¢ 13738 E48% (1) What are business ethics and
sustalnablllty, (2) The stakeholder relationship and CSR; (3) The role
of ethical culture and organizational management; (4) CSR and
sustainability; (5) Social innovation case analysis (6) The global
trend of sustainability and social innovation.
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Textbooks No specific textbook with diverse teaching material provided by the
instructor.
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Class attendance (15%): including the industry expert guest talks

Grading Individual class performance (20%): class participation, individual
1dea proposal, individual reflection and case sharing.
Mid-term Group project (20%): Group social innovation project
Final Case Presentation/Exhibition (250%): Present a real case of
social innovation or social enterprises
Individual end-term feedback (20%) : Review and reflection by the end
of the course

% 2P ¢ Each week: lecture + seminar on a specific topic

Notes Course material: PPT, handouts and supplementary readings uploaded to

Moodle each week

Valuable industry experts guest talks

A highly interactive course—everyone needs to participate in the
class!




