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This course aims to introduce students the concepts, theories, tools
and insights necessary to 1) understand the development of social
innovation; 2) to explore the practical cases of social innovation and
social entrepreneurship worldwide; and 3) to propose and design
innovative and sustainable initiatives or enterprises for social good.
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Lectures 1) Y ERY DPR “3%? % %42 - The contents of this course include:

(1) What is social innovation; (2) Analysis and discussion of real
cases of social innovation in Taiwan; (3) To analyze and discuss the
how to balance the social development and business sustainability of
hybrid enterprises (e.g., social enterprises) by working with
industrial experts.
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Instruction & %343 Group discussion : 20%
% »|# 34 Case study : 20%
Feam Y Practical exercises : 30%
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Textbooks No specific textbook with diverse teaching material provided by the
instructor.
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References Diverse teaching material provided by the instructor.
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Grading




Class attendance (15%): including the industry expert guest talks
Individual class performance (20%): class participation, individual
1dea proposal, individual reflection and case sharing.

Mid-term Group project (20%): Group social innovation project

Final Case Presentation/Exhibition (250%): Present a real case of
social innovation or social enterprises

Individual end-term feedback (20%) : Review and reflection by the end
of the course
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Notes

Each week: lecture + seminar on a specific topic

Course material: PPT, handouts and supplementary readings uploaded to
Moodle each week

Valuable industry experts guest talks

A highly interactive course—everyone needs to participate in the
class!




